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' Bt At the Exhibition and International Trade center of Tunis-Kram

Coffee ~ Fastry shop ~ Bakery - Ico cream
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" 2 edltlon of the Internatlonal Coffee Fair
Pastry and bakery m T’un|5|a

ThIS event brlngs together all players in the sector.
It'isa fair that invites professionals,
mdmduals as well as coffee enthusiasts
[ »bakery T e
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From 01to 05~
October 2(_)_24 e

At the Exhibition‘and
international Trade center
of Tunis-Kram

The First International Coffee Fair in Tunisia,
dedicated to coffee and its universe. |
From October 1th to 5th, 2024 e

At The Exhibition and International Trade Center , =

of Tunis-Kram. 2
This event brings together all the muti- stakeholders 7 :;
of the sector, it is a show that welcomes HORECA
professionals, individuals and enthusiasts.




The Hestival of Cotlee

- 3,600 m* of exhibition space |
- Dedicated room for animation ( competitions, games...)
- 12,000 professional and private visitors ‘
- Tasting |
- Baristas and pastry chef training |
- Workshops

At the appointmen glaa=Yl §

& 5o e 3500 2l (5,5 deluss
Lg bl dhisW Laase deld
(o lislus)

©ole g o 315 12,000
Gl Ol

Glglell dlabog b sld) oy
Jos )9




The Fair alms to brmg together ‘ab"iors frOm the Tunlsuan sebtors
and mternatlc)nal promotlnge)échanges in an a{mospher festive.
Our pnorlty is to create thé thf‘eiperience the developméntof \n;_ﬁ‘

successful busmess relatlonshlps m a creanve ahd mnovatuve
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From O1l to 05 October 2024

Inauguration

N . Activites

. - Stand visits glizdl Sl
__{, - Demos /Tasting B9d3 / o9y

- workshop visits Jasl (Byg Cilybss

Reste des journées
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Animation (reserve space for activities/shows) \
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. Formation Baristas , chefs patissiers
par des experts internationaux

Program @<Ll

- Workshops Jas 49

L, . Games / Contest (Golden Beans)
(A i)l dodl) Slislubl / ColatY)

. - Award and Gift Distribution
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Why participate? &)Lik] =slss

- Give visibility to your company to more than 10,000 national,
- international and individual trade visitors
. - Conduct targeted B2B meetings with decision makers
‘ - Organize a workshop dedicated to your company.
Y. - Meet national and international stakeholders active in the coffee
EEGS .pastry and bakery ecosystem.
- Participate in training courses organised by the Secretary’s
experts.
- Discover new techniques in the world of coffee, pastry
and bakery.
- Introduce new products and innovative concepts.
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Why participate? 45)Lik] =8lss

o Coffee Roaster 0543 iy
Coffee Exporter Szﬁlj “\m )
Coffee Importer S 19::0
Coffee-Derived Products 5 o4l AR
Coffee Equipment NS Wy Cilimself Calzteng jaled]
Bakeries and Various Pastries and Culinary Catering Services ged) Oleds cﬁu e L p8ls
Tea Rooms, Hotel Catering Services Solial] &Sy
Barista Uniforms Lt U1 (63
Printing on Service and Packaging Supplies disidlly Oledsd) Olojliun e delib-
Barista Trainers b LI 52500
Biscuit and Confectionery Industry Sl sty oS L
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Cafeterias, Teqa Salons <Us Qiia @,fs?& :
" Sligexbly Cilslorl 53 & Loy -

café, Le printemps Du Café, Le p'rin’tempé

Banks, Insurance Companies, Leasing
Interior Architects and Interior Designers
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The components of our advertising campaign

=2

The target audience of the advertising campaign

Professionals and individuals

Components ,::

%

Out-of-home plan Media plan #f?g
| 4

“f:

Campagne Radio: - Spot
= Printed materials ~Presence on set
- Booth at the trade show site

.
b

o2

- Display materials

- Visibility materials = Digital campaign on social media

= Urban advertising

- Other supports




The Festival
of Coffee
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Contacts Sleg)

3 Immeuble le centre vie, Bloc B,
Bureau N°1.2 Lac Ill, Tunis, Tunisie

ENDRADY e
Info@leprintempsducafetunisie.com

« +216 36 246 157
Tel : +216 21 454 045

e
Advertisement : +216 28 014 550 - Project Coordinator : +216 28 014 028
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